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Communications is all about conveying a message…   

 
…through a wide  variety of contexts and media. 
 



Update 

MSD 

Email 

Issues 

Websites 

|Facebook Publicity 

Newsletters Communications 
Hodgepodge 
Hopscotch 

Computer Security 



Member Services Database 



MSD PERSONAL PROFILE 



GROUP EMAILS 

• Bcc… 

 

• Reply All     (#$&@#*%!!!) 

 

• Get to the point! 

 

• What do I do with this? 

 

• Forward please… 

 
 

 



 

Purpose of Our Websites 

Increased Visibility & Accessibility 
 

New Members 



 

Who are our visitors… 
        …and what do they want? 

 

 

 

 

 



WEBSITE CONTENT 

 

• Convey specific, helpful information 

 

• Encourage ACTION:  Contact a Leader, 

Read Newsletter, Come to a Meeting, Join, 

Donate, Take Work Smart Online 

 

• Display your social media links 

 

• Include an Impact Page 

 

• Don’t hide your contact information 
 



CONTACT ALTERNATIVES 

For your websites and newsletters 

 

• Set up a separate branch email account that is 

regularly checked. 

 

• Individuals can set up separate email accounts, just 

for AAUW.   

 

• On websites use an online gravity form  instead of 

direct email.  Site-Resources can help set this up.  

 



  PERSONAL WEB SECURITY 

• Have long, unique, complicated passwords 

 

• Use two-factor authentication (TwoFactorAuth.org)  

 

• Use a password manager 

 

• Have quality, up-to-date security on computer 

 

• Have updated software.  

 

• Have most updated version of your browser: Chrome,  
Safari, Foxfire, Edge.  Not Internet Explorer. 

 

 

 



WASHINGTON POST ARTICLES: CHROME 

 

• https://www.washingtonpost.com/technology/2019
/06/21/google-chrome-has-become-surveillance-
software-its-time-switch/?utm_term=.c3f28a653392 

 

 

• https://www.washingtonpost.com/technology/2019
/06/27/help-desk-how-fight-spies-your-chrome-
browser/?utm_term=.69de63f61bea 

 

• Google: Washington Post articles about Chrome 



 ASSURING WEBSITE RELEVANCE  

• Are posts current?  Do dates reflect that? 

 

• Are all the links up-to-date and working? 

  

• Is the site free of errors in spelling or grammar and 

other signs of carelessness in its presentation of the 

material? 

https://advice.writing.utoronto.ca/researching/research-using-internet/ 



https://www.cmswire.com/ 



https://www.cmswire.com/ 

Website Best Practices 



 
YOU WANT TO BE READ, NOT SKIPPED! 
 

Create Magnetic Headlines! 
 

• Be Specific 

• Use an Interesting Fact 

• Ask a Pertinent Question 

• Make a Strong Bold Statement  

• Use Numbers/ Statistics 

• Use A Quote 

 

 

https://neilpatel.com/blog/the-step-by-step-guide-to-writing-powerful-headlines/ 

https://www.quicksprout.com/headlines/ 



BE UPFRONT:  
PUT MOST IMPORTANT INFO FIRST  



 

 Side Bar: Links That Further Define US 
 



https://mclean-va.aauw.net/ 

https://mclean-va.aauw.net 

• branch goals 

• And they are one of 3 branches with 

Work Smart online on the homepage 

or elsewhere…   (Arlington, McLean, 

Va. Beach) 

 

• Notice how the photos grab 

attention! 

 

• Scroll down….IMPACT towards the 

bottom… 

Website managed by Site Resources 

https://mclean-va.aauw.net/
https://mclean-va.aauw.net/
https://mclean-va.aauw.net/
https://mclean-va.aauw.net/


• Mission prominent 

• About: National: Impact page 

• Lots of photos/ graphics…even on the Join Us page! 

• Lots of activities…schedules for each 

• Bold Key Words/Hyperlinks 

• Contacts: Gravity Form from Site Resources 

https://vienna-va.aauw.net/ 

https://vienna-va.aauw.net 

Website managed by  

https://vienna-va.aauw.net/
https://vienna-va.aauw.net/
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https://vienna-va.aauw.net/


Contacts clear on “About Us” 

https://smithmountain-va.aauw.net/ 

https://smithmountain-vaaauw.net 

Website managed by Margee Kauffman 

https://smithmountain-va.aauw.net/
https://smithmountain-va.aauw.net/
https://smithmountain-va.aauw.net/
https://smithmountain-va.aauw.net/


• Love the organization of their home page! 

• Our Endeavors (different word for What We DO) 

• Branch Reports: Our goals 

• Bold Key Words: Homepage 

https://restonherndon-va.aauw.net/ 

https://restonherndon-va.aauw.net 

Website managed by  

https://restonherndon-va.aauw.net/
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https://restonherndon-va.aauw.net/


• Work Smart on the homepage 

• Creative way to include info on ACTION at National 

• Interesting question under About Us: Public Policy 

• Interesting items under Membership…  

• Great headlines 

 

https://virginiabeach-va.aauw.net/ 

https://virgniabeach-va.aauw.net 

Website managed by  

https://virginiabeach-va.aauw.net/
https://virginiabeach-va.aauw.net/
https://virginiabeach-va.aauw.net/
https://virginiabeach-va.aauw.net/


https://alexandria-va.aauw.net/ 

https://alexandria-va.aauw.net 

• Research History on homepage 

• Blog 

• AAUW on the Go  (YouTube.com  > Search > On the Go with 

AAUW)   

Website managed by Eugenia Burkes  

https://alexandria-va.aauw.net/
https://alexandria-va.aauw.net/
https://alexandria-va.aauw.net/
https://alexandria-va.aauw.net/


 

 

Social Media  

https://www.aauw.org/resource/social-media-handbook 

We’re going to focus on … 

Social Media 101:  

Getting Started with 

Facebook and Twitter 

https://www.aauw.org/resource/social-media-handbook 

https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook
https://www.aauw.org/resource/social-media-handbook/


 

  Make sure the “About” section is well-written. 

 

   Use lots of photos and graphics. 

 

   Always link your website to the post.  
 

https://slate.com/technology/2013/06/how-people-read-online-why-you-wont-finish-

this-article.html 
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Post AAUW Videos 

 

Post invitations to branch events 
  

Post Photos After the Event 

 

Celebrate Achievements and 

Important Milestones 

 

Use “Calls to Action” 

Promote Your FB Page in Other Places 

Website, Newsletter, Flyers,  

Business Cards, Brochures 



 
Not All Photos Are Created Equal 
 

https://www.aauw.org/resource/quality-photos-for-print/ 

BEST PRACTICES FOR PHOTOS  

1. Make sure the AAUW logo is visible! 

2. Avoid backlighting. 

3. Take the same pictures several times.  

4. Take photos from different angles and 

distances, & heights. 

5. A couple group or overall shots might be nice to 

have, but when you’re selling the event and 

your branch, look for the images that really tell 

the story. 

https://www.aauw.org/resource/quality-photos-for-print 
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DO use AAUW national social media albums. 

 

Go to AAUW Facebook, Twitter, Flickr, and Pinterest other 

social media platforms and scroll through the albums.  

 

If you use a photo, PLEASE, attribute the images to AAUW 

and link to the page you found them on.  

 
The  images cover the gamut of AAUW issues and activities. 

   Resources for AAUW Images 

https://www.facebook.com/pg/AAUW.National/photos 

https://www.facebook.com/pg/AAUW.National/photos 

https://twitter.com/AAUW/media 

https://www.facebook.com/pg/AAUW.National/photos
https://www.facebook.com/pg/AAUW.National/photos


 
Newsletters 

 
Who reads them?       

 
Where can you find them?   

 
What can you learn from them? 

https://aauw-va.aauw.net/ 

https://aauw-va.aauw.net 

https://aauw-va.aauw.net/
https://aauw-va.aauw.net/
https://aauw-va.aauw.net/
https://aauw-va.aauw.net/


Alexandria   Blog 

 
Arlington  Great Calendar Displayed at the Beginning 

 

Roanoke Valley:         Member News is impressive 

 

Springfield-Annandale:     Thank you page for Volunteers 
 

Winchester:          Ads 

 

Woodbridge                        HerStory (Women’s History), STEM Updates, 

                                     Things of interest around the community related 

                                          to women) 

 

Mt. Vernon               Use of color, graphics, photos 
 

 
 Branch Newsletters Are All Unique! 
 



Newsletters 
Flyers 

Posters 

Local newspapers/news 

release 

 

Local Online Media: Patch   

https://patch.com/map 

https://patch.com/map 
 

Facebook/Twitter 
Website 

Email Blasts 

Tabling at local events 

Branch brochure 

Branch Business Cards 
AAUW Give-Aways 

Elevator Pitch 

Great AAUW Resources  

 Search: publicity, marketing, communications took kit 

  

 
Spread the word! 
 

https://patch.com/map
https://patch.com/map
https://patch.com/map
https://patch.com/map


Communications  

Hodgepodge  

Hopscotch 

Communication is an art form that we use  

to tell AAUW’s  story and build 

relationships with our members and 

prospective members. 
Ana Gotter, business writer, paraphrased    



  

 

              TO COMMUNICATIONS TEAM MEMBERS: 

 

      Thank you for helping to shine the light on AAUW! 
   


